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DIRECT SELLER DIRECT SELLER DIRECT SELLER DIRECT SELLER
ID NAME D NAME
MANAGER RUBY MANAGER
EINCHO50887N GITESHWAR CHANDRAKAR EINBIOS0396N BIVA MISHRA
EINJHO50117N MOIN ANSARI INNAOO2194 AOWATI JAMIR
EINNAOS0050N NCHUMYANI Z ODYUO

EINNAO50208N TIARENLA IMCHEN

EINUPO12880N ANIL HUMAR DIKIT
EINWB051982N PURNIMA DEBNATH
HINWB0001547 SWAPAN SARHAR

SAPPHIRE MANAGER " depencenton

HINBIOO00224 HARI NARAYAN MISHRA
EINNAO50048N HIM Y JAMI
EINUP012877N YOGENDRA HUMAR
EINWB051407N MRITYUNJOY BARUI
EINWB051424N BAPI DEBNATH
HINWB0001513 DHANIRAM DAS

1

“Itis never too late to be what you

might have been.” )
- George Eliot
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MOIN ANSARI NCHUMYANI Z ODYUO
EINJHO50117N EINNAOS0050N

TIARENLA IMCHEN PURNIMA DEBNATH
EINNAO50208N EINWBO51982N
GITESHWAR CHANDRAKAR ANIL KUMAR DIXIT SWAPAN SARKAR
EINCHO50887N EINUP012880N KINWB0001547
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KIM Y JAMI HARI NARAYAN MISHRA
EINNAOS0049N KINBIOO00D224

MRITYUNJOY BARUI
EINWBO51407N

YOGENDRA KUMAR BAPI DEBNATH DHANIRAM DAS
EINUP012877N EINWB051424N KINWB0001513
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BIVA MISHRA AOWATI JAMIR
EINBIO50396N INNAOO2194
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ONE POINT

ACHIEVERS

DIRECT SELLER ID  DIRECT SELLER NAME

KINCHO000284
KINCHO000285
KINJHOO000059
EINKEO10144N
KINMHO000043
KINMPO000036
EINNAOOO139N
EINNAOS0005N
EINNAOS50085N
EINNAOSO564N
INNAOO1981
INNADO2188
KINODOOODO173
EINTNO24353N
KINTNOOOOO84
KINTNO000212
EINUPOS50194N
EINUPO50675N
KINUPOOOO0O0O01
KINUPOOD0144
EINWBO54173N
EINWB0O54706N
EINWBO56493N
EINWB056515N

GITU SINGHROL

BHAWANA DEVI JAYSAWAL

SUDHANSU JHA
PRAVEEN S PRADEEP

DHEERAJ RAKESH DULHANI

VIDHA SONI
IMSUSANGLA IMR
CHEMRILA SANGTAM
PINKUILALIU KAURINTA
SULULIU KAURINTA
SECHEMLA SANGTAM
MOASULA AO
SOMNATH MAHAPATRA
K PITCHAI

SUMATHI

PAVKIAVALLI

SANTOSH KUMAR
SHANA PARVEEN
Shubham GAUR

SHAHANSHAH MOINUDDEEN
ASADUJIAMAN MONDAL

JOYGOPAL PAL
KHURSHED ALI
MRITUNJOY PAUL

DIRECT SELLER ID

EINWBO56639N
KINWB0O000542
KINWB0000592
KINWBO000914
KINWB0001608
KINWB0001664
KINWB0001849
KINWB0O001905
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DIRECT SELLER NAME

SARFARAJ AHAMED KHAN
MD. HASSAIN

MD DILOUR HOSSAIN
TAPASHI DAS

MONALISA DAS

BULTI SHIL SHARMA
KALAWATIPUSHPA KERKETTA
BISWAJIT PAUL
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TWO POINT

ACHIEVERS

DIRECT SELLER ID DIRECT SELLER NAME

KINBIO000207 RANJAN KUMAR SINGH
EINJHOS50117N MOIN ANSARI
EINNAOS0656N TAKUYANGER LKR
EINTNO14798N M.VIJAYA KUMAR
KINTNOOOOO31 K.SUGANTHI
KINTNOOOOD32 K.SHANTHINI
KINTNOOOOD33 JVIJAYA
KINTNOOOOD35 RAHESWARI
KINTNOOOO036 A.SANDEEP ANANTHAN
EINWB027270N JYOTISH ROY
EINWB0O51982N PURNIMA DEBNATH
KINWB0000&19 BISWAJIT DAS
KINWB0001430 RAHUL CHOWDHURY
KINWB0001618 ABDUR RAKIB
KINWB0001676 SEKH ENAMUL
KINWB0O001969 RAJIB DAS
KINWB0002046 JYOTSNA RANI MAJUMDAR ROY
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STATE WISE
REPORT FOR

OCTOBER - 2025

Northern Region b
20 percent share;
32 percent growth

With unexploited potential in the
Northern Region, companies are
optimistic about growth prospects
in the future. Chhattisgarh Has the
Largest Direct Selling Market in
Northern Region followed by Uttar
Pradesh.

Western Region
2 percent share;
9 percent growth

The western region is a relatively
untapped market compared to
Northern and southern regions. Direct
Selling sales in this region are driven
by Maharashtra.
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North Eastern Region
25 percent share; O —
26 percent growth

The North Eastern region is the second
largest region by market size and has
grown at the fastest rate in 2025-26.
Nagaland generates the maximum sales
in this region. Other Key state includes
Meghalaya.

Eastern Region
36 percent share;
14 percent growth

This region holds the highest share for
the Direct selling industry. However, its
share has fallen in the recent times with
the higher growth in relatively untapped
regions. West Bengal has the largest
Direct selling market in east followed by
Bihar, Jharkhand & Odisha.

Southern Region
17 percent share;
19 percent growth

The Southern region is currently the smallest
market for Direct Selling however, over the past
few years, growth has picked up in this region.
Key states in the region include Tamil Nadu
followed by Kerala.
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AYU-SOOTHE CONTAINS

Product Information

Provides soothing relief from sore and itchy throat.
. Fast acting.
Non- Drowsy formulation that combats coughing.

Ayu-soothe contains Natural Honey in combination with herbs like Adhatoda vasica,
Glycyrrhiza glabra, Ocimum sanctum, Zingiber ooficinale, Curcuma longa and Mentha
arvensis, which act as an excellent syrup for soothing sore throat and clearing the
irritating mucus from the throat.

How does Ayu-soothe provides a soothing layer, easing the
irritation usually caused by coughing?

1. Ayu-soothe provides a soothing layer, easing the irritation usually caused by
coughing
2 A natural formulation pertaining antioxidant and antimicrobial properties that

help in respiratory ailments.

5 Sweetness of the honey likely changes the sensitivity of sensory fibres, thus
improves an interaction between the sensory nerves locally and the central
nervous system regulating the mechanism of cough, thus reduces the episodes
of coughing.

4, Ayu-soothe coats the throat and triggers the swallowing mechanism, reducing
pain and inflammation.

Dosage:

For Adults - 10ml two times daily
For Children - 5ml two times daily
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SOOTHE

Syrup with honey
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